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S.N. Subject 

Code 

Subject Period 

(Per Week) 

Credit Evaluation Scheme 

L T P C Sessional (CA) Exam Subject 

Total        CA TA Total ESE 

1 BM113 Basics of Financial Accounting 3 1 0 4 40 20 60 40 100 

2 BM114 Introduction to Marketing 
Management 

3 1 0 4 40 20 60 40 100 

3 BM115 Micro Economics 3 1 0 4 40 20 60 40 100 

4 ES115 Fundamentals of 
Environmental Science 

3 1 0 4 40 20 60 40 100 

5 MT115 Statistical Methods in Business 3 1 0 4 40 20 60 40 100 

6 BM 183 Data Base Management System 2 0 0 2 40 20 60 40 100 

7 BM 184 Changing Business with Data 
Insight (Watson Analytics) 

1 0 4 3 40 20 60 40 100 

TOTAL 18 5 4 25 280 140 420 280 700 

 

 
 

L= Lecture, P=Practical, T =Tutorials, C=Credit, CT= Class Test, TA=Teacher Assessment, 

 
ESE=End Semester  Examination Subject Total=Sessional Total(CA) + End Semester Exam(ESE) 
 

 

 

 
 

 



 

BBA(BA) 

 

YEAR-I  SEMESTER–II 

 
CourseCode:BM113 Title of The Course :BASICS OF FINANCIAL ACCOUNTING  

Pre-Requisite:NONE  Co-Requisite:NONE 

 

Objective 
:Theprimaryobjectiveofthecourseistofamiliarizethestudentswiththebasicaccountingprinciplesandtechniquesofpreparingandpresentingth
eaccountsforuserofaccountinginformation. 

 

 CourseOutcomes 

CO1 Togetthein-depthknowledge oftheconceptofaccountinganditsapplicabilityingeneralandpractical life. 

CO2 Tointerprettheaccountingprinciples,standardsandaccountingterminology. 

CO3 Preparationoffinancialstatementsin accordancewithappropriatestandards. 

CO4 TounderstandDepreciation accountinganditsusageinthebasic accountingarena. 

CO5 Tobeabletopreparefinalaccountswithneededadjustments. 

 

 
 

 

Unit

No 

TitleofThe

Unit 
ContentofUnit 

 

 
Contact

Hrs 

 

1 

Basic 
AccountingConce
pts 

NeedforAccounting,DevelopmentofAccounting,DefinitionandFunctionsofAccountin
g Limitation of Accounting, Book Keeping and Accounting , End User ofAccounting 
Information Branches of Accounting, Difference between 
ManagementAccountingand Financial Accounting. 

 

8 

 

2 
AccountingP

rinciples&St
andards 

Meaning of Accounting Principles, Accounting Concepts, Accounting 

Conventions,SystemsoBookKeeping,SystemsofAccounting,IntroductiontoAccountin
gStandardsIssuedbyICAIAccountingEquation,Basicterms-

Capital,Income,Expenditure, Expenses, Assets, Liabilities and application 
toproblems. 

 

7 

 

3 
Journal, 
LedgerandTrialBa
lance 

Journal, Rules of Debit and Credit, recording of entries in journal with 
narration;Compound Journal Entry, Opening Entry Ledger -Posting from Journal to 
respectiveledger accounts. Need andobjectives;Application of TrialBalance.. 

 
 

10 

 

4 

Depreciation
Provisions 
&Reserves 

Concept of Deprecation, Causes of Depreciation, Basic Features of 
Depreciation,MeaningofDepreciationAccounting,ObjectivesofProvidingDepreciation
,FixationofDepreciationAmount,MethodofRecordingDepreciation,MethodsofProvidi
ngDepreciation, Depreciation Policy, AS- 6(Revised) 
DepreciationAccounting,Provisions andReserves,Changeof 
methodofDepreciation(bybothcurrentandretrospectiveeffect) 

 
 

10 

5 Final Accounts Final accounts: meaning, need and preparation, Concept of adjustment;Applicationof 
Trading Account and Profit and Loss Account to get Gross Profit and Net 
Profit;ApplicationofBalanceSheetwithMarshalling;Applicationoffinalaccountsproble
ms. 

10 

 

ReferencesBooks: 

MaheshwariSN,MaheshwariSK&MaheshwariSK,AnIntroductiontoAccountancy,2018,VikasPublishingHousePrivateLimited,New 
Delhi 

Arora,M.N,AccountingforManagement,2017,Himalay PublishingHousepvtltd,India 

GrewalT.S.,introductiontoAccountancy,2016,S.chandandco.,NewDelhi. 

Tulsian,P.C.,FinancialAccounting,2015,TataMacgrawHill,NewDelhi 

SharmaDG,FundamentalsofAccounting,2014,Taxmann'Publication,India 

L T P C 

3 1 0 4 



 

BBA(BA) 

 

YEAR-I SEMESTER–II 

 
CourseCode:BM114 Title of The Course :INTRODUCTION TO MARKETING MANAGEMENT 

Pre-Requisite:NONE  Co-Requisite:NONE 
 

Objective:Theobjectiveofthiscourseistoimpartin-

depthknowledgetothestudentsregardingthetheoryandpracticeofMarketingManagement. 

 
 CourseOutcomes 

CO1 To evaluate the Consumer Needs, Wants, and Consumer Insights. 

CO2 To analyze the effective use of Market Targeting, Target Market Strategies, Product Positioning. 

CO3 To examine the reasons behind implementation of influencing pricing decisions and Pricing Strategies. 

CO4 To determine the best methods of Advertising and Public Relations, Personal Selling and Sales Promotion, Sales 
Promotion. 

CO5 To analyze the effective use of alternatives in Type of Marketing Channel implementation of different 
trends in the area of marketing. 

 
 

Unit

No 

Title of 

TheUnit 
ContentofUnit 

 
Contact

Hrs 

 
1 

Introduction to 
Marketing 

Management 

Introduction – Meaning and nature of marketing management, objectives and 

importance of marketing management, marketing concepts. Consumer Needs, 

Wants, and Consumer Insights: Introduction, Needs and Wants, Using 

Needs/Wants Insight in Marketing, Benefits Sought By Consumers, The Impact of 

Emotional Benefits, Consumer Insight, Possible Sources of  Insights, Using 

Insights, Finding and Developing an Insight , The Role of an Insight in Product 

Development and Marketing. 

8 

2 Segmentation 
Targeting and 
Positioning 
(STP) 

Market Segmentation and Product Positioning: Introduction, Market Segmentation, 

Market Targeting, Target Market Strategies, Product Positioning and 

Differentiation, choosing a Differentiation and Positioning Strategy, Changing the 

Product Positioning, USPs. 

8 

3 Marketing 

Mix: Product 
and Price 

Products and Services: Introduction, Levels of Product and Services, 
Classifications, Product and Service Decisions. Branding, New Product 
Development and Product Life Cycle (PLC), Services Marketing: The Nature and 
Characteristics of a Service, Marketing Strategies for Service Firms. Pricing: 

Introduction - factors influencing pricing decisions and Pricing Strategies. 

9 

4 Marketing Mix: 

Promotion 

Marketing Communication, Integrated Marketing Communications (IMC), and 

Promotion Mix Strategies – Push and Pull Strategy. Advertising and Public 

Relations, Personal Selling and Sales Promotion, Sales Promotion - Trade Shows, 

Trade Sales Promotion, Consumer Sales Promotion. Publicity and direct 

marketing - Direct Marketing, Benefits of Direct Marketing, Direct Marketing 

Channels, Public and Ethical Issues in Direct Marketing. 

10 

5 Marketing 
Mix: Place 

(Distribution 
channel) 

Distribution Channels: Introduction, Type of Marketing Channel, Channel 

Motivation, Importance of Channel of Distribution, Multiple Channels 

Distribution, Retail, Levels of Service, Corporate Retailing, The New Retail 

Environment. New trends in the area of marketing. 

10 

 

ReferencesBooks: 

Kotler, Philip and Armstrong. (2007). Principles of Marketing. (12thed.). New York: PearsonEducation. 

Ramaswamy and Namakumari. (2005). Marketing Management.Macmillan. 

Arun Kumar and Meenakshi. (2007). Marketing Management.Vikas. 

Lamb, Hair and Danniel. M. C. (2004). Marketing. (7thed.).Thomson 

Saxena,Rajan.,MarketingManagement,TataMcGrawHill,NewDelhi.Edition-4th.2012 

L T P C 

3 1 0 4 

 



 

BBA(BA) 

 

YEAR-I SEMESTER–II 

 
CourseCode:BM115 Title of The Course : MICROECONOMICS 

Pre-Requisite:NONE  Co-Requisite:NONE 
 

Objective:TheobjectiveofthiscourseistoequipthestudentswiththemethodologyofdecisionmakingusingtheItaimstomakethestudentsawareofth
eworkingofthemarkets,thedeterminationofpricesandthetechniques. 

 
 

 CourseOutcomes 

CO1 knowthemeaning andnatureof economicsandunderstandthebasic conceptofeconomics. 

CO2 Understandthetheoretical conceptofdemandanduseforecastingofdemandinpractice. 

CO3 Understandtheconceptofcardinalandordinalutilityapproachesanalysisofutilityandusetheirapplicationsindecisionmaking. 

CO4 Understandtheconceptofcostandproductionthathelpsindeterminationofpriceandoutputasafirm. 

CO5 Understandthedifferentform ofmarketsandtheirimplications. 

 

 
 

 

Unit

No 

Title of 

TheUnit 
ContentofUnit 

 
Contact

Hrs 

1 
Introduction 

Microeconomics: meaning nature and scope. Basic concepts of economics: 
Staticanddynamicapproaches,equilibrium,utility,opportunitycost,marginalandincre
mentalprinciples,MicroeconomicsandBusiness. 

10 

2  

TheoryofDemand 
Nature of demand for a product, Law of Demand -Factors affecting this 
Law,ExceptionsIndividualdemand,Marketdemand,Determinantsofdemand,Elasticit
y of demand -Price Income, Cross and Advertising elasticity of 
demand,DeterminantsofElasticityofdemand,Demandasmultivariatefunction. 

9 

3 Theory 
ofConsum
erBehavior 

Concept of utility, Cardinal utility, Law of diminishing marginal utility, Law 

ofEqui-marginal utility, Indifference curve analysis, Marginal rate of 
substitution,Budgetline,Consumer'equilibrium,Applicationsofindifferencecurves. 

 

8 

4 Theory 
ofProduction 

andCosts 

The concept of production function, Production with one and two variable 
inputs,Law of variable proportion, Law of Return to scale, Optimal input 

combination,Theoryofcost in shortrunand longrun, Revenuefunction. 

 

8 

5 Market 
Structure&Pricing
Theory 

Breakeven analysis, Pricing under perfect competition, Pricing under 

monopoly,Price discrimination Pricing under monopolistic competition, Selling 

cost, Pricingunderoligopoly:Cournot'smodel,Kinked demandcurve, 

Priceleadership. 

 

10 

 

 

ReferencesBooks: 

Dwivedi,D.N.,MicroeconomicTheory,PearsonEducation,New Delhi,2003 

KoutsoyiannisA,ModernMicroeconomics, 2nded.,Macmillan,1979. 

Marshall,A.,PrinciplesofMicroeconomics, 8thed.,Macmillan&Co.,London,1920 

Salvatore,D.,PrinciplesofMicroeconomics,Prentice-Hall,2000 

Ackley,G.,Macroeconomic Theory,NewYork:Collier-Macmillan,1966 

L T P C 

3 1 0 4 



 
BBA(BA) 

YEAR-I SEMESTER– II 

 

CourseCode:ES115TitleofTheCourse:FUNDAMENTALS OF ENVIRONMENTAL SCIENCE 

Pre-Requisite:NONE  Co-Requisite:NONE 

 

 
UnitNo TitleofTheUnit ContentofUnit Contact

Hrs 

 

1 
Introduction Environment its components & Segments, Physical, Chemical and biological study of Environment, 

Multidisciplinarynature of Environmental studies, Concept of sustainable development & Sustainable life styles. Public 

awareness &Environmentalmovementslike Chipko,Silentvalley,NarmadaBachaoAndolan. 

Naturalresources: 

Renewableandnon-renewableresources:Naturalresourcesandassociatedproblems. 

a. ForestResources:Useandoverexploitation,deforestation,casestudies. 
b. WaterResources:Useandoverutilizationofsurfaceandgroundwater,conflictsoverwater,dams-

benefitsandproblems. 

c. Mineral Resources: Use and exploitation, environmental effects of extracting and using minerals resources, 

casestudies. 

d. FoodResources:Worldfoodproblems,effectsofmodernagriculture,fertilizer-pesticideproblems,Water-

logging,Salinity,case studies. 

e. EnergyResources:Growingenergyneeds,renewableandnonrenewableenergysources, 
useofalternateenergysources,casestudies. 

f. LandResources:Landdegradation,Soilerosionanddesertification.Roleofanindividualinconservationofnaturalresource

s 

 
 
 
 
 

10 

 

2 
Ecosystems  ConceptofanEcosystem. 

 StructureandFunctionofanEcosystem. 
 ProducerConsumeranddecomposers. 
 Energyflow intheEcosystem. 
 EcologicalSuccession. 
 Foodchains,FoodwebsandEcologicalPyramids. 
Introduction, types, characteristics features ,structure andfunction of 
thefollowingecosystem:a-TerrestrialEcosystem 
b-AquaticEcosystem 

 
 
 
 

8 

 
 

3 

Biodiversitya
nd 

itsconservatio
n 

 Introduction-Definition:Genetic,SpeciesandEcosystemdiversity. 
 Bio-GeographicalclassificationofIndia, 
 ValueofBio-diversity:Consumptiveuse, productiveuse,Social, ethical,aesthetic andoptionvalues 
 BiodiversityatGlobal,National&Locallevels. 
 India asaMegaDiversityNation. 
 HotspotsofBiodiversity 
 ThreatstoBiodiversity:HabitatLoss,Poachingof Wildlife,Man-WildlifeConflicts 
 EndangeredandendemicspeciesofIndia 
 ConservationofBiodiversity:In-situandEx-situconservationofbiodiversity. 

 
 
 
 

8 

 
 

4 

EnvironmentalP

ollution 

 Causes,effectsandcontrolmeasuresof 
a) AirPollution 
b) WaterPollution 
c) SoilPollution 

d) NoisePollution 
 SolidWasteManagement:Causes,effectsand controlmeasuresofurban andIndustrialWastes. 
 DisasterManagement:floods,earthquake,cyclonesandlandslides. 

 

 

8 

 

5 
Social 

Issuesand 

theEnvironme

nt 

 Fromunsustainabledevelopmenttosustainabledevelopment 
 Urban problems relatedtoEnergy 
 Waterconservation,RainwaterHarvesting,Watershedmanagement 
 ResettlementandRehabilitation ofpeople;itsproblemsandconcerns,casestudies. 
 Environmentalethics: issues andpossiblesolutions 
 Greenhouseeffect 

andglobalWarming,effectsofacidRainandtheirremedialmeasuresandozoneLayer depletion. 

Ill-effects of fire works Environment protection Act, Air (prevention and control of Pollution) Act, Water( 

preventionand controlof Pollution)Act, wildlife protection Act, Forest conservation Act, Issues involved in Enforcement 

ofEnvironmentalLegislation,casestudies. 
HumanPopulationandtheEnvironment 

 Populationgrowthvariationamongnations, PopulationExplosion,Familywelfareprogramme, 
 EnvironmentandHumanHealth, 
 Valueeducation 
 HIV/AIDS,WomenandChildwelfare 

Suggested field work Visit to local area to document environment assets river/ forest/ grassland/ hill/mountain, visit 

tolocal polluted site urban/ rural/ industrial/ agricultural, study of common plants, insects, birds, study of 

simpleecosystemspond river,hill slopes etc. 

 

 
 
 
 
 
 

 
6 

 

ReferencesBooks: 

Agarwal,K.C.2001Environmental;Biology,NidiPub.Ltd.Bikaner 

BrunnerR.C.1989.Hazardouswasteincineration,McGrawHill 

CunninghamW.P.2001.Cooper,T.H.Gorhani,E&Hepworth,Environmentalencyclopedia,JaicobPublicationHouse,Mumbai 

Heywood,V.H.&Watson,R.T.1995.GlobalbiodiversityAssessment.CambridgeUniv.Press1140p 

Jadhave,H.andBhosale,V.M.1995Environmentalprotectionandlaws,Himalayapub,house,Delhi.284p. 

L T P C 

3 1 0 4 

 



 
 

 

BBA(BA) 

YEAR-I SEMESTER– II 

 

CourseCode:MT115TitleofTheCourse:STATISTICALMETHODSINBUSINESS 

Pre-Requisite:NONE  Co-Requisite:NONE 

 
 

Objective :Theobjectiveofthecourseistoteachthelearnerbasicstatisticalconceptswithemphasisonbusinessapplications. 

 
 

Unit

No 

Title of 

TheUnit 
ContentofUnit 

 
Contact

Hrs 

1 Basic Ideas 
inStatistics 

Definition, Function & scope of statistics, Collection and presentation of 
data,Classification, Frequency distribution, Diagrammatic and graphic 
presentation ofdata. 

 

8 

 
2 

Central 
Tendencyand 
Dispersion 

Central tendency:Arithmeticmean, Weighted A.M.,Median, Mode, Geometricand 
harmonic means and their merits and demerits, Arithmetic, Quartiles, 
Deciles,Percentiles;Dispersion:Range,Quartiledeviation,Meandeviation,standardde
viation,Rootmean squaredeviation,co-efficientofvariation. 

 

10 

 

3 
Correlation 
andRegression 

Correlation:KarlPearson'sandSpearman'smethods,MethodsofstudyingCorrelationf
orgroupedandUngroupedfrequencydistribution;Regression:Equationofregressionli
nesforgroupedandungroupedfrequencydistribution, 
Standarderrorestimate. 

9 

 

4 

IndexNo.andB

usinessForeca

sting 

Indexnumbers:Meaningandsignificance,Typesandmethodsoftheirconstruction(Wei
ghtedandUn-weighted),Baseshifting,SplicinganddeflatingofIndex 

numbers,Consumer priceindex;Time 

series:Components,Significance,Linearandnon-
lineartrend,Seasonalvariationsandirregularvariations andtheirmeasurements. 

 
9 

 
5 

Basic Concepts 
inProbability 

Theory of probability:Classical, Relativefrequency and 
Subjectiveapproach;Probability rules; Bayes' theorem; Theoretical distributions: 
normal, binomial andPoisson. 

9 

 

 

ReferencesBooks: 

Levin,Richard&Rubin,David,StatisticsforManagement, (FirstIndianReprint2004),PearsonEducation,NewDelhi 

Hogg,IntroductiontoMathematicalStatistics,(InternationalEdition),PearsonEducation,NewDelhi. 

Aggarwal,R.S,Arithmatics(SubjectiveandObjective)forCompetitiveExamination,(2008),SultanChandandSons,NewDelhi. 

VSPRao,VHariKrishna-Mathematics,ExcelBooks,Edition,2011. 

Dr.ShagunPrasad,V.RamaRao-Mathematics,HPPublication2nd,Edition,2011. 

L T P C 

3 1 0 4 
 



 

BBA(BA) 

 

YEAR-I SEMESTER–II 

 
CourseCode:BM183 Title of the Course :Data Base Management System 

Pre-Requisite:NONE  Co-Requisite:NONE 
 

Objective : The course aims at providing fundamental knowledge and exposure to the concepts, theories and practice in the field of  
Data Base Management Systems 

 
 Course Outcomes 

CO1 To understand the concept of data base and to get aware about primary key of database. 

CO2 To understand the SQL concept and functions. 

CO3 To understand the concept sequencing in database system. 

 
 

Unit 

No 
Title of The 

Unit 
Content of Unit 

 
Contact 

Hrs 

1 Getting started with 
Data Base 2 - DB2 

What is DB2: DB2 UDB Product Family: DB2 UDB Component Packages: Data 
Modeling & Data Design: DB2 Create Database, DB2 Activate Database, DB2 

Deactivate Database, DB2 Connect To Database, DB2 Verify Database, drop 
database: DB2 - Bufferpools - Tablespaces, Schemas:  Data Types- DB2 UDB data 
type categories: Creating database tables, drop table: SQL Constraints - NOT NULL 
, UNIQUE, PRIMARY KEY, FOREIGN KEY, CHECK, DEFAULT: Column level 
and table level constraints.: Insert, update, delete and Select statements, and alias 
names: Select clauses – DISTINCT, FROM, WHERE, GROUP BY, HAVING, 
ORDER BY, FETCH FIRST 

10 

 

2 

SQL & Functions in 
DB2 

SQL Operators – Comparison operators, Logical operators, Nested query operators 
and special operators: Null values, and NVL :Functions in DB2  - :1 – Multi Row/ 
Aggregate/ group functions: 2 – Single Row / Scalar Functions : Working with date 
and time: Conversion functions: Standard Set Operations - Union, UnionAll, Minus 
and Intersect: General Functions – NVL2(), NullIf, COALESCE, Decode, Case: 
DB2 Joins -  Inner/Equi Join, Left Outer Join, Right Outer Join, Self JOIN: Nested 
Queries and its operators - Any/Some, All, Exists, Not Exists: Correlated Nested 
Queries/Correlated subqueries 

8 

 

3 
Turning Data into 

sights 

Views – 1 – Simple View: 2 – Complex View (Used Group by / Join) :Creating a 
table using AS: DB2 Sequence: DB2 Index: Alter table – add a column, drop a 
column, change data type, add constraint, drop constraint, renaming table and 
column name: PL/SQL - Stored Procedures, Functions, Packages, Triggers, Cursors: 
Stored Procedures – Writing simple procedures, Conditional Logic, Loops, 
CONTINUE and CONTINUE WHEN Statements, CASE Statements, Exception 
Handling: Cursor – : 1- Implicit cursors: 2- Explicit cursors: Cursor Attributes: 
Object-Oriented PL/SQL: PL/SQL – Arrays: Triggers, Instead of Triggers: PL/SQL 
– Functions:PL/SQL – Packages 

6 

 

 
 

ReferencesBooks: 

IBM DataBase Intelligence V10.1 Handbook  

IBM DB2: The Complete Guide (IBM Press) 1st Edition, Kindle Edition 

IBM DataBase  TM1 The Official Guide.  

L T P C 

2 0 0 2 



 

BBA(BA) 

 

YEAR-I SEMESTER– II 

 

CourseCode:BM184 Title of the Course :Changing Business with Data Insight (Watson Analytics) 

Pre-Requisite: NONE Co-Requisite: NONE 
 

 

Objective: To allow all users to understand the analytics that matter to their business, department or project. 
 Course Outcomes 

CO1 To understand the concept of congo analytics. 

CO2 To know the concept of visualization and utilizing it . 

CO3 To understand the concept of filtering data. 

CO4 To know the concept of sorting data. 

CO5 To understand the data preparation analytics concept (Watson Analytics) 

 
Unit 

No 
Title of the 

Unit 
Content of Unit 

Contact 
Hrs 

1 
Dashboard 
Overview 

 

Dashboards, Cognos Analytics dashboards: a tutorial, Scenario for the tutorial, 
Uploading data, creating a dashboard, what’s next in Cognos Analytics? Creating 
a dashboard, Templates, Changing the template on a tabbed dashboard 

 

              8 

 

2 

 
 
 

Visualization 
 

Creating a visualization in a dashboard , Exporting a dashboard to PDF  9 
,Resetting a dashboard   ,Creating multilingual dashboards, Exploring your data 
,Viewing the underlying data, Changing the columns or members in a 
visualization ,Selecting columns from a different data asset, Drilling up and down 
in your data, Working with a data point ,Relinking data source connections, 
Resolving ambiguous data source connections ,Zooming in and out 

,Visualizations Using a different visualization type, Highlighting conditionally 
formatted data with color, Showing data as points in a visualization , Showing 
data as sizable points in a visualization ,Repeating a visualization by row or 
column ,Setting a timer to automatically refresh a visualization , Adding a title to 
a visualization ,Limiting data to top or bottom values in a dashboard visualization 
,Sharing visualizations ,Setting up drill-through  9 ,Adding a drill-through 
definition  ,Editing a drill-through definition ,Widgets ,Adding text ,Adding 
images and shapes , Adding web pages ,Adding video or audio ,Changing web 

pages, media, and images    

 

 

 

 
 

12 

 

 
3 

 
Filtering data 

 

Filtering data in one visualization, Highlighting data points across visualizations, 
Adding a filter widget   Keeping or excluding data points in a visualization 

,Disconnecting visualizations and filter widgets ,  Filtering data in the current tab 
,Filtering data in all tabs ,Clearing filters ,Removing filters    

 

 
7 

4 

 
 

Sorting data 

 

Sorting, Sorting in numerical order, Sorting in alphabetical order, Calculations, 
Creating column calculations for all visualizations, Using the calculation editor, 
Formatting, Working with the legend   Changing Colors, Stories: IBM COGNOS 

ANALYTICS: DASHBOARDS AND STORIES (V)  

 

 

7 

5 

 
 

Data 
Preparation 

 

Changing the axis, Improving the visibility of labels, Adding labels in the 
visualization , Changing the label orientation, Connecting data points with smooth 
lines, Changing the size or colour of bubbles ,Working with objects, Data 
properties, Changing how data is aggregated, Editing column headings ,Enabling 

data caching    

 

 

6 

 
 

ReferencesBooks: 

IBM Cognos 10 Report Studio Cookbook by Ahmed Lashin 

IBM Cognos 10 Framework Manager by Terry Curran 

IBM Cognos Business Intelligence v10: The Complete Guide (IBM Press) 1st Edition, Kindle Edition 

IBM Cognos TM1 The Official Guide 

IBM Cognos Business Intelligence 

 

L T P C 

1 0 4 3 
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